


01. About
02. Awards
03. Key Dates
04. TheJury
05. The Process

06. Special Awards

07. Sections & Categories

I. CICLOPE CRAFT
Direction
Production
Al Craft
Post Production
Animation
Sound & Music

11. CICLOPE I DEAS
Film
lnnovation
ForGood

lii. CICLOPE ENTERTAINMENT
MusicVideo
Short Film

os. Howto Submit 
09. Submission Requirements
10. Media Requirements
11. Fees and Payments
12. Terms & Rules
13. Contaci

ENTRY KIT 2026 





https://awards.ciclopefestival.com/winners




A highly-curated Ju 
experts from aroun� 

BACKTO INDEX 

anel of industry 
eworld. 

CICLOPE Awards Jury members are some of the most 
prestigious professionals in the global advertising and 
entertainment community. 

Leading figures across all areas of production and post­
production join with top-tier agency creatives and brand 
marketing executives. 

They form a cohort of expert talent who gather in Berlin, 
to watch, discuss, award and celebrate the year's best 
work. 

e Meet previous CICLOPE Jury members here) G 05 
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SECTION 
AICRAFT 

CATEGORY 

Al IN FILM PRODUCTION 

Al IN POST PRODUCTION 

Al IN ANIMATION 

Al IN SOUND & MUSIC 

BACKTO INDEX 

This section is exclusively dedicated to work created 
entirely through Al tools. lt recognizes projects in 
which the final output is 100% Al-generated, across all 
relevant craft disciplines. Hybrid productions, 
combining traditional production methods with Al 
assistance, are not eligible and must be entered into 
the corresponding traditional craft sections. 

AII entrants must clearly disclose the Al tools used, the 
stages of creation involved and the extent of Al 
generation in the final piece. 

Campaigns are eligible in this section.

DESCRI PTION 

This category recognizes commercials fully generated using AI 
tools within the production phase. The work n1ust be created 
without live-action fìlming or traditional physical production 
processes, including AI-generated cinematography, lighting, 
can1era movement, virtual environn1ents, characters and overall 
visual composition. 

The Jury will evaluate the technical execution, as well as the 
strength of the initial idea and its suitability for AI-based 
production. 

Emphasis will be placed on the clarity of creative intention, 
visual coherence, direction and the excellence of the execution 
across AI-native production processes. 

SUPPORTING MATERIAL 

Al Usage Statement 
A written explanation outlining: 

*\\Thich AI tools or platforms ,vere used 
*How AI was used in the development and/or production of
the work
*The extent of AI contribution to the final piece
*The level of human creative direction and involvement

This explanation should clearly distinguish between AJ­
generated eleinents and human-created elements. 

150 ,vords limit. 

Process Evidence 
This category recognizes projects in which the fìnal n1oving Supporting materiai demonstrating how AI was applied, such 
image has been entirely constructed or transformed through AI- as: 
driven post-production tools. 

*Sample prompts
*\Vorkflow screenshots or screen recordings
*Draft iterations showing AI developn1ent
*Any relevant technical documentation

Eligible ,vork must demonstrate that image composition, 
transformation or rcconstruction - including VFX, color 
grading or other image-processing techniques - has been fully 
executed using AI systen1s, without the use of traditional 
manual editing processes. 

Emphasis will be placed on the originality of the approach, the 
visual coherence of the final result and the excellence of the 
execution. 

This materiai must provide sufficient transparency for the Jury 
to clearly understand the creative process. 

This category recognizes animated commercials generated 
entirely through AI tools. Eligible work must demonstrate that 
character creation, movement, textures and visual style have 
been fully produced using AJ-based systems, rather than 
traditional animation pipelines. 

The Jury will evaluate the originality, creative direction and 
character integrity, with particular attention to the overall 
visual approach within AI-generated processes. 
Emphasis will be placed on the consistency of the visual style 
and the excellence of the execution. 

This category recognizes sound design and music fully 
generated using AI tools. Eligible work must demonstrate that 
con1position, sound design, voice generation and/or sonic 
environments have been created entirely through AI systems, 
rather than recorded, performed or traditionally produced 
audio. 

The Jury ,vill evaluate the artistic vision, technical execution and 
sonic sophistication, as ,vell as the emotional impact. 
Emphasis will be placed on the originality of the approach and 
the excellence of the execution. 

CICLOPE CRAFT 

File type: jpg,jpeg, mp3, mp4, mov, pdf 
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SECTION 
POST PRODUCTION Human creative direction, authorship and 

oversight must be clearly demonstrated. Work 
consisting only of automated Al outputs without 
a meaningful human creative vision and 
intervention will not be eligible. 

CATEGORY 

VFX 

EDITING I SHORT FORM 

EDITING I LONG FORM 

COLOR GRADING 

BACKTO INDEX 

Campaigns must be exclusively entered in the 
Production / Campaign or Animation / 
Animated Campaign categories. 

DESCRI PTION 

The Jury will evaluate the artistry and technical execution in 
the integration ofVFX, with particular attention to how effects 
enhance realism or stylization and support the overall creative 
VlSIOn. 

Emphasis will be placed on technical precision, innovation 
and the effectiveness of the VFX in contributing to the 
storytelling and overall viewer experience. 

The Jury will evaluate the editor's rolc in shaping thc film's 
narrative, with particular attention to pacing, rhythm and the 
ability to shape story and emotion through timing, transitions 
and structurc. 

Emphasis will be placed on the precision and excellence of the 
execution, and the editor's impact on the overall narrative and 
emotional outcome of the piece. 

Films up to and including 90 seconds are eligible in this 
catcgory. 

The Jury will evaluate the editor's role in shaping the film's 
narrative, with particular attention to pacing, rhythm and the 
ability to shape story and e111otion through timing, transitions 

and structure. 

Emphasis will be placed on the precision and excellence of 
the execution, and the editor's impact on the overall narrative 
and emotional outcome of the piece. 

Films ovcr 90 scconds are eligiblc in this catcgory. 

The Jury will evaluate the creative use of color to support 
storytelling, evoke emotion, establish tone and enhance the 
overall visual in1pact of the piece. 

En1phasis will be placed on the coherence of the color 
approach, and the excellence of the execution. 

CICLOPE CRAFT 

SUPPORTING MATERIAL 
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Celebrating creativity, categories in CICLOPE ldeas reward 
powerful ideas elevated through exceptional craft, and 
ultimately proven through meaningful effectiveness. 
Only commercials and branded films up to 20 
minutes, created for broadcast on any media, can be entered 
in CICLOPE ldeas. 

SECTION 

FILM 

INNOVATION 

FORGOOD 

BACKTO INDEX 

CATEGORY 

Film I Short Form 

Film I Mid Form 

Film I Long Form 

Branded Comedy 

Campaign (New) 

Craft for Impact (New) 

Live Experience &Activation 

Digital Experience &Activation 

Sustainability (New) 

Social Impact (New) 

16 
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SECTION 
FILM 
CATEGORY 

FILM I SHORT FORM 

FILM I MID FORM 

FILM I LONG FORM 

BRANDED COMEDY 

CAMPAIGN 

CRAFT FOR IMPACT 

BACKTO INDEX 

DESCRI PTION 

The Jury will evaluate commercials and branded content with a 
focus on the strength of the idea, rewarding creativity, 
innovation and excellence in execution, ,vith particular attention 
to the role of craft in bringing the idea to life. 

Emphasis will be placed on the clarity and distinctiveness of the 
idea, the excellence of the execution, and its effectiveness in 
engaging audiences and comrnunicating the brand messagc. 

Films up to and including 60 seconds are eligible in this 
category. 

The Jury will evaluate commercials and branded content with a 
focus on the strength of the idea, rewarding creativity, 
innovation and exccllcnce in cxecution, ,vith particular attcntion 
to the role of craft in bringing the idea to life. 

Emphasis will be placed on the clarity and distinctiveness of the 
idea, the excellence of the execution, and its effectiveness in 
engaging audiences and communicating the brand message. 

Films bctwccn 61 to 120 scconds can be entered in this 
category. 

Thc J ury will cvaluatc commcrcials and brandcd contcnt ,vith a 
focus on the strength of the idea, re,varding creativity, 
innovation and excellence in execution, ,vith particular attention 
to the role of craft in bringing the idea to life. 

Emphasis will be placed on the clarity and distinctiveness of the 
idea, the excellence of the execution, and its effectiveness in 
engaging audiences and comrnunicating the brand messagc. 

Films over 120 seconds can be entered in this category. 

The Jury will evaluate the use of humor in commerciai 
storytelling, with particular attention to the strength of the idea, 
script, performances and overall comedic direction. 
Emphasis will be placed on the originality and effectiveness of 
the humor, and its relevance in relation to the objective, 
message, tone and brand narrative of the piece. 

This category recognizes excellence in multi-piece advertising 
can1paigns, rewarding the strength of the overarching idea and 
its execution across multiple films. 
The Jury will evaluate the visual and narrative coherence of the 
campaign - defined as a series of interconnected filrns under a 
unified concept - with particular attention to the consistency 
of the idea and its expression across all pieces. 
Emphasis will be placed on the clarity and distinctiveness of the 
concept, the contribution of each piece to the ,vhole, and the 
excellence of the execution. 
Campaigns of 3-6 commcrcial films, with a combined total 
length of up to 20 minutes, across TV, cinema, online 
platforms, socia) media and OOH experiences, are eligible. 
All films must be submitted as a single video file. 

This category recognizes outstan<ling craft that <lemonstrably 
drives measurable impact for a brand. 
The Jury will evaluate the quality of the execution across all 
relevant craft disciplines - including direction, production, 
sound, anin1ation and VFX - as ,vell as its effectiveness in 
relation to the objectives defined in the brief. 
Emphasis will be placed on the relationship bet,veen craft 
excellence and measurable results, and on the production 
decisions that enable both. 
Alongside the final piece, entrants must submit a file clearly 
outlining the brief, including objectives, proposed solution and 
results achieved. Entries from previous CICLOPE editions are 
eligible for Craft for Impact, provided they fall within the 
eligibility period of 22 August 2023 to 28 August 2026. This 
extended eligibility window recognizes that meaningful impact 
often takes time to become evident.
In a separate PDF docun1ent, entrants n1ust provide verifiable 
evidence of results. This last information ,vill not be shared with 
the Jury and ,vill only be used for verification purposes if 
required. 

CICLOPE IDEAS 

Campaigns must be exclusively entered 
in the Campaign category. 

SUPPORTING MATERIAL 

Entrant companies must submit a 1-page PDF written summary 
explaining the brief, the execution and the results of the 
project. Data showing the effectiveness of the idea can also be 
a<l<le<l. 

In addition, we highly recommend that companies upload a 
case video in a separate file. Videos can be up to 2 rninutes. 

The supporting materiai must not include any credits or logos 
of the companies involved. 

Entrant companies must submit a 1-page PDFwritten summary 
explaining the brief, the execution and the results of the 
projcct. Data showing the cffcctivcncss of thc idea can also be 
a<lded. 

In addition, we highly recommend that companies upload a 
case video in a separate file. Videos can be up to 2 minutes. 

The supporting material must not include any credits or logos 
of the companies involved. 

Entrant companics must submit a 1-pagc PDF writtcn summary 
explaining the brief, the execution and the results of the 
project. Data showing the effectiveness of the idea can also be 
added. 

In addition, we highly recommend that companies upload a 
case video in a separate file. Videos can be up to 2 1ninutes. 

The supporting materiai must not include any credits or logos 
of the companies involved. 

Entrant companies must submit a 1-page PDF written summary 
explaining the brief, the execution and the results of the project. 
Data showing the effectiveness of the idea can also be added. 

In addition, we highly recommend that cornpanies upload a 
case video in a separate file. Videos can be up to 2 minutes. 

The supporting material must not include any credits or logos 
of the companies involved. 

Entrants are require<l to submit a short written statement 
outlining the context of the project, including the challenges 
faced, the key craft decisions made, and how those choices 
contributed to the final results. The statement must clearly 
demonstrate the link between craft execution and measurable 
impact. 

As supporting evidence for the information included in the 
submission, plcase also upload a documcnt providing clcar and 
precise proof of the results achieved (e.g. engagement, sales 
uplift, brand lift, ROI, etc.). This document will not be shared 
with the J ury an<l will be use<l for verification purposes only. 

In addition, a brief client endorsement is required. The 
endorsement must be provided by the client or brand and 
should confirm their involvement in the project and the 
accuracy and authenticity of the results submitted by the 
entrant company. The statement must include the signature of 
an authorized client representative. This information will not be 
shared with the Jury and will only be used for veritifaction 
purposes if required. 17 





SECTION 
FORGOOD 

CATEGORY 

SUSTAI NABI LITY 

SOCIAL IMPACT 

BACKTO INDEX 

DESCRI PTION 

The Jury will evaluate audiovisual and interactive campaigns -
including TV commercials, branded content, apps, websites 
and other formats - aimed at raising awareness and promoting 
environmental education and sustainability. 

Emphasis will be placed on the strength and clmity of the idea, 
its effectiveness in communicating environmental issues, and 
the results achieved in driving awareness, engagement or 
behavioral change, as well as the excellence of the execution. 

Eligible work may address topics such as clin1ate change, 
ecosystcm and biodiversity conscrvation, rcncwablc cncrgy, 
sustainable production and consumption, energy efficiency, 
pollution, responsible use of natural resources, and practices 
including waste reduction, recycling and reuse. 

The Jury will evaluate audiovisual and interactive campaigns -
including TV commercials, branded content, apps, websites 
and other forn1ats - aimed at advancing socia] causes and 
promoting more egual., inclusive and peaceful societies. 

Emphasis will be placed on the strength and clarity of the idea, 
its effectiveness in raising awareness and driving social change, 
and the results achieved, as well as the excellence of the 
execution. 

Eligible work may address issues such as poverty, migration and 
refugee crises, discrimination, gender equality, access to socia] 
and health protection, and inclusive and equitable education. 

CICLOPE IDEAS 

Campaigns are eligible in this section. 

SUPPORTING MATERIAL 

Entrants are required to submit a short written statement 
outlining the context of thc project, including the challenge 
addressed

., 
the objective of the initiative and the idea behind 

the work. The statement must clearly explain how the project 
contributed to positive environmental change, demonstrating 
the relevance of the idea and its effectiveness in addressing the 
issue. Supporting evidence of results should be included where 
possible (e.g. behavioural change, awareness, participation, 
policy influence, measurable outcomes, etc.). In addition, a 
brief client endorsement is required. The endorsement must 
be provided by the client or brand and should confirm their 
involvement in the project and the accuracy and authenticity of 
the results submitted by the entrant company. The statement 
must include the signature of an authorized client 
representative. This information will not be shared with the 
Jury and will only be used for veritifaction purposes if required.

Entrants are required to submit a short written statement 
outlining the context of the project, including the challenge 
addressed, the objective of the initiative and the idea behind 
the work. 

The state111ent 111ust clearly explain how the project contributed 
to positive social impact, demonstrating the relevance of the 
idea and its effectiveness in addressing the issue. Supporting 
evidence of results should be included where possible (e.g. 
behavioural change, awareness, participation, policy influence, 
measurable outcomes. etc.). 

In addition, a brief client endorsement is required. The 
endorsement must be provided by the client or brand and 
should confirm their involvement in the project and the 
accuracy and authenticity of the results submitted by the 
entrant company. The statement must include the signature of 
an authorized client representative. This information will not 
be shared with the Jury and will only be used for veritifaction 
purposes if required.
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Please carefully read the 
following requirements bef ore 
submitting your work. 

BACKTO INDEX 

• Entries must remain anonymous, so please remove
all credits and the entrant company logos before
uploading media. There is no need to remove the
client's logo.

• If entered work is in a language other than English,
participants must include English subtitles in their
entries (with the exception of music videos).

• Only work aired between 22 August 2025 - 28
August 2026 is eligible to enter, with the exception
of the Craft for Impact category, for which the
eligibility period begins on 22 August 2023.

• Multiple films in a campaign must be entered
separately. Campaigns are only eligible in their
respective categories (Production / Campaign,
Animation / Animated Campaign. and Film /
Campaign) as well as all categories within the
Innovation and Far Good sections.

• If entering the same film in different categories,
you can select 'Copy Entry' to replicate entry
details. To upload the film again you will find it in
'My Media'.

• If there is a mandatory credit that is not pertinent
to your film, please fill in N/ A.

• All credits can be modified until the deadline date.
• The CICLOPE Awards team is not responsible far

filling in or correcting credits.
• Once you have completed your submission, fees

are not refundable under any circumstance.
• Please note that if your work is shortlisted or

awarded, it will be displayed in full in our Winners
Gallery, and all credits will be visible on
CICLOPE's website.

24 

Eugenia

Eugenia
, For Good and AI Craft sections.





FEE UNTIL FEE FROM 
7 AUGUST 2026 8 AUGUST 2026 

Direction I Short Form € 560 € 615 

Direction I Mid Form € 560 € 615 

DIRECTION 
Direction I Long Form € 560 € 615 

New Talent in Commercials € 390 € 430 

Fashion & Luxury € 560 € 615 

U nsigned Director € 175 € 190 

Cinematography € 560 € 615 

Production Design € 560 € 615 

Casting € 560 € 615 

PRODUCTION Styling & Costun1e Design € 560 € 615 

Production Achievement € 560 € 615 

LowBudget € 560 € 615 

Can1paign € 1450 € 1595 

AI in Film Production (New) € 560 € 615 

AI in Visual Effects (New) € 560 € 615 

Al CRAFT 
AI inAnimation (New) € 560 € 615 

AI in Sound & Music (Ne,v) € 560 € 615 

VFX € 560 € 615 

Editing I Short Form € 560 € 615 

POST PRODUCTION 
Editing I Long Form € 560 € 615 

Color Grading € 560 € 615 

Animation for Video Games € 560 € 615 

2D & Stop Motion € 560 € 615 

CGI € 560 € 615 

ANIMATION 
Tit1e Sequence € 560 € 615 

Character Design € 560 € 615 

Anin1ated Can1paign € 1450 € 1595 

Sound Design € 560 € 615 

Origina} Music € 560 € 615 

Adapted Music € 560 € 615 
SOUND & MUSIC 

Licensed Music € 560 € 615 

Sound Mixing (New) € 560 € 615 
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FEE UNTIL FEE FROM 
7 AUGUST 2026 8 AUGUST 2026 

Film I Short Form € 615 € 675 

Film I Mid Form € 615 € 675 

Film I Long Form € 615 € 675 
FILM 

Brandcd Comcdy € 615 € 675 

Campaign (Ne,v) € 1495 € 1645 

Craft for Impact (New) € 615 € 675 

Livc Expcricncc & Activation € 615 € 675 
INNOVATION 

Digitai Experience & Activation € 615 € 675 

Sustainability (Ne\v) € 495 € 545 
FORGOOD 

Socia! Impact (Ne\v) € 495 € 545 

BACKTO INDEX 27 
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Please ensure that you have read all the 2026 Terms & 
Rules before submitting your work to CICLOPE Awards. 

A. Production companies, advertising agencies, F. All information submitted as part of an entry,
brands, post production companies, editing houses, including supporting materials, must be true and
music production companies, digital production accurate. Entrants are solely responsible for its
companies, creative studios and independent content, and CICLOPE reserves the right to request
professionals worldwide are eligible to enter. supporting documentation at any stage and to

B CICLOPE · · • 1 F • 1 d E 1. h . 
disqualify any entry containing false, misleading or

. is an internationa estiva an ng is is . . . . 
h ffi · 11 E • b b . d . 

incomplete information, without refund. CICLOPE 
t e o eia anguage. ntries may e su mitte in any . . . . . 
I b E 1. h b • 1 . d e Il 

accepts no responsibility for any misrepresentation or 
anguage, ut ng is su tit es are require 1or a e d 1 1 . 

E 1. h I fil ( • h M . 1rau u ent e aims. 
non- ng is - anguage ms except in t e usic 
Video section). 

C. Entries must be submitted and paid through
CICLOPE's online registration system or via wire
transfer. An entry is only considered complete once all
the materials have been uploaded and payment has
been received.

D. To be eligible, entries must comply witl1 these
Terms & Rules and the technical specifications 
outlined in the registration platform. CICLOPE is not 
responsible for incomplete or incorrect submissions. 
Entry fees are not refundable. 

E. Entrants must have secured all necessary rights and
authorizations, including those from advertisers,

· d/ · h h Id • 1 a· 1 dagencies an or rig ts o ers, inc u ing ta ent an 
· 1· B · • • fi h 

G. Entries must have been first broadcast between 22 
August 2025 and 28 August 2026, with the exception 
of the Craft for Impact category, for which the 
eligibility period begins on 22 August 2023. CICLOPE 
and/or the Jury may request proof of broadcast at any 
stage. Entrants should be ready to provide it within 72 
hours. Failure to do so may result in disqualification.

H. Work submitted to previous editions of CICLOPE 
Festival is not eligible, with the exception of the Craft 
for Impact category, for which entrants may submit 
work entered in previous CICLOPE editions, provided 
it includes updated results. All entries submitted to the 
2026 editions of CICLOPE Latino or CICLOPE Asia 
Pacific may be entered, provided they comply with the 
eligibility dates outlined above.

I. Commercial work submitted to CICLOPE Craft and 
CICLOPE Ideas  must have been commissioned by a 
brand. Spec work is only eligible in the Unsigned 
Director category, and must be clearly identified as 
such within the film. 

J. For the New Talent in Commercials and New Talent 
in Music Videos categories, directors must have had 
less than two years of professional experience directing 
commercials or music videos. The organization will 
have the right to ask for proof, if necessary. 

music icensors. y entering, participants con rm t ey
hold all required rights and grant CICLOPE the right 
to screen and publish the work for Festival and 
promotional purposes. The Festival shall not be held 
accountable for any type of responsibility that may 
arise in the shape of legal claims of third parti es for 
this or any other motive related to the intellectual 
property or reproduction rights of the work. 
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K. Campaigns are only eligible in specific categories 
within the CICLOPE Craft Production and 
Animation sections, and CICLOPE Ideas Film, 
Innovation and For Good sections. In all other 
categories, entries should be submitted as individual 
pieces.

L. To ensure fair judging, commercials and 
supporting
materials must not include any company names, logos 
or credits from the production companies or 
agencies involved. If such information is included, 
entrants will be asked to remove it. If no response is 
received within 48 hours, the entry may be 
disqualified. This requirement does not apply to short 
films and music videos submitted to CICLOPE 
Entertainment.

M.CICLOPE and the Jury, at its sole discretion,
reserves the right to move an entry to a more
appropriate category when considered necessary, or
to disqualify it if it does not comply with any
requirements expressed in the current Terms & Rules.
No compensation will be provided.

N. Full and accurate credits must be provided during
submission. These will be used f or publication if the
work is awarded.

O.The use of AI tools must be disclosed at the time of
submission. Entrants remain responsible for ensuring
all rights and permissions are in place.

P. CICLOPE's judging process consists of three
rounds:

1. Online voting by the Executive and Grand Jury.
2. Shortlist sign-off by the Executive Jury.
3. Final judging by the Executive Jury in Berlin,

where Gold, Silver and Bronze are decided. The
Executive Jury can also award a Grand Prix per
section to the most outstanding work.

BACKTO INDEX 

Q. Judges will not vate on any entry in which they,
their companies, or affiliated companies within their
global network were involved.

R. The Jury reserves the right to not award a category
if the required standard is not met.

S. Entry deadline is 14 August 2026, and winners will
be announced on 8 October 2026 at the CICLOPE
Awards ceremony in Berlin. Winners not present at
the ceremony will receive their trophies by courier.

T. For the ranking to determine the Special Awards,
points are awarded as follows:

• Grand Prix: 25 points
• Gold: 15 points
• Silver: 7 points
• Bronze: 3 points
• Finalist: 1 point

U. To qualify for Special Awards: Production
Company, Advertising Agency or Brand of the Year,
companies must be credited in at least 3 shortlisted
entries. For Director, VFX Company, Animation
Company, Editing Company and Music Company of
the Year, a minimum of 2 shortlisted entries is
required. For Sound Company of the Year, companies
must be credited in at least 1 shortlisted entry. Entries
from all offices worldwide contribute to a company's
total score.

V. CICLOPE reserves the right to amend schedules
and formats as required without prior notice.
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